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Introduction:
It is not clear when the phenomenon of lookism became more and more serious: Lookism extends to many bad effects such as school violence, having plastic surgery and verbal attacks on others. I've been directly evaluated on the street. Appearance discrimination exists at all ages and in all occupations, and if the phenomenon persists, society values can be distorted. Acceptance of looking different should be gradually strengthened in the process of development. Graphic design plays a role in changing this phenomenon take target audience to anti-lookism and not overly concerned with appearance (especially others’ appearance) in the workplace. The project aims to change the social and psychological distortions caused by people's excessive attention to appearance through graphic design.

Definition of lookism is ‘prejudice or discrimination based on physical appearance. Especially, physical appearance believed to fall short of societal notions of beauty. There are a lot of -isms in the English language but most people overlook lookism. It describes the prejudice or discrimination people have toward others because of their appearances. People first used the word in the late 1970s in reference to how people were viewing others who were heavier set. Nowadays, the panorama of lookism extends from the "overly" beautiful actor or actress to the homely child. Economists, sociologists, and psychologists alike pay close attention to the lookism that occurs in everyday life and examine how it affects people and society as a whole.’ The project will point what is the lookism. Lookism not only the appearance, but the dress, the body shape, the behaviour and so on. To judge others by their appearance is low behaviour, people should seek higher spirit. Refusing appearance discrimination is a movement that goes against this social trend. It seeks to awaken modern citizens from blind submission to homogenized beauty and commercialization of humans. A Key concept for this design project is ‘equality and confidence’.
In order to use graphic design to improve this phenomenon. The outcome of the project is brand design. The reason for choosing to build a brand is that brands tend to be more influential and persuasive. But nowadays, when many big brands advertise their products, the models they shoot are all handsome and beautiful. Some popular websites also pick the world's most beautiful faces each year. These graphic designs have a subtle influence on people's views on beauty. The outcome will make a brand to change this phenomenon. The declaration of the brand: “Do not judge, and do not care judgment.” The brand's declaration shows the target audience that they should neither judge others nor be influenced by others' comments on them, that everyone’s appearance is free and equal and should be confident to accept their own looks. In addition to web design and product packaging design, there will also be an animated video showing the theme. This video will not only be put on the homepage of the website, but also on mobile APPs such as YouTube to promote the brand. It will also be placed as an advertisement in the centre of the shopping mall. The video lasts about 20 seconds.   
 Research question:
What are the effects of lookism on people?
Heavy make-up for too long leads to bad skin. To cater to the public, plastic surgery costs a lot of money, and the pain of the operation. In school, unattractive students are also at high risk of being bullied not only physically but mentally.
Does graphic design make people unconfident about their appearance?
People recognize the issue of lookism through media portrayals of idealized people for example in newspapers, magazines and fashion marketing. This can make the general public anxious about what they might perceive as their shortcomings…
What aspects of graphic design have an impact on appearance discrimination?
 Research shows that the target audience is spending a lot of time online, ‘with the average 12th grader in 2016 spending more than twice as much time online as in 2006, and with time online, texting, and on social media totaling to about 6 hour a day by 2016.’ “Online” graphic design will affect them more than any other approach such as mobile app, website design and YouTube animation.  Sometimes it is the unscrupulous media that makes the general public anxious. 

Design Problem

	According to a survey, the first thing people ask when they meet someone is, "Is he or she pretty?" Gradually, it seems that appearance has become the first thing people care about. Plastic surgery and makeup are common for both boys and girls. The age at which they usually start to wear makeup is in primary school, which is quite shocking. This part of the research mainly comes from the network, the research of plastic surgeons. 
Due to the appearance discrimination is more and more serious, people start to wear makeup at a very young age and damage their skin. Plastic surgery is to cater to the public. People with poor psychological tolerance will also choose suicide. And sometimes People always have to change their appearance with other reasons such as the Korean street clothing store, which only sells one-sized-size clothes, all for thin people (2016). They have to change the body shape. Most of them prejudice others from appearance. This phenomenon This part of the research content is based on the personal experience. I have visited dozens of clothing stores in the streets of South Korea and interviewed Korean tour guides. 
Outcome website will point to this problem and uses unique illustration packaging design to demonstrate appearance equality.
Methodology and Research: 
Research method: The research plan is using secondary research, and my main research content will come from film and video, media materials, news and websites. The data did not include personal information just entire situation and all the date can be found online. What I want to study are those behaviors that are not regulated by the law but have already hurt others. The people who have ever discriminated by appearance if they have any psychological or spiritual effects now. And the study won’t interview them directly. What’s more it has no risk to their mental and physical health. 
Appearance of women is usually very important thing to make them estimate in a variety of situations. Evenly, there is a saying “Good looking is an important ability to get a job”. This lookism is one of the major social problems in Korea and make lots of side effects such as to look good to go plastic surgery, girls are harming their health in order to keep fit. Appearance discrimination is lurking everywhere in our lives: In fact, studies have shown that most of the groups discriminated against are women. “If you want to stick to being an ugly woman, you have to have a very positive personality, or a sunny extrovert. Unless you have a special personality, it’s hard to live ugly.” said Zheng Zhihui, a Korean plastic surgeon. The words full of discrimination. And the words are like swords which can hurt people and let them make wrong decision. Many girls have plastic surgery because of other people's remarks. But the impact goes beyond cosmetic surgery. This part of the case is based on video and second-hand investigation and interviews with plastic surgeons. 
Lookism also can cause people psychological problems. The Psychological shadow of people who are discriminated Should be aroused the attention in the society. Acts which the law cannot restrain but cause harm to others are more serious than those which the law prohibits. The purpose of the project is let the target audience pay more attention to the problem of appearance discrimination and take care of the mental health of people who are discriminated against by appearance.   
Research question: Verbal aggression can be psychologically damaging. How can people who make fun of someone's appearance understand the seriousness of this behavior?
The application of graphic design: Many people who are attacked by language will choose to have plastic surgery. In the project, the homepage and content page of the website will use the form of illustrations to show the danger and pain brought by plastic surgery. Verbal attacks are invisible but powerful. Convey the horror of language attack through graphic design, web design, web typography, illustration design and product packaging design. Arouse people's attention. 
Research question: How to make the target audience look confident through the project.
The application of graphic design: In the second part of the web design, I used a one-stroke design to show thousands of faces of different people in the world and added it to the product packaging, accepting the flaws in my own face as well as in others. To consider how to increase self-confidence, the project also uses news research to see how celebrity athletes overcome lookism. 
Research question: How to promote a theme through graphic design 
creative strategy: Firstly, the animation and poster in outcome are designed to attract the target audience. To let more target audience, understand the brand to understand the site for the purpose. 
Secondly, the purpose of establishing the website is to introduce the brand culture and publicize the brand concept. The change the brand brings to target audience is not only the convenient application of products to life, but also the spiritual redemption. 

The design of the poster will be subversive and take the ordinary look. Such a design is the transfer method. Too much publicity about handsome men and beautiful women will not only make people feel inferior, but also make people worry about their appearance. 

Target audience: The target audience of the project is 11—25. Most people at this stage are in school. Without proper guidance, students will not only imitate adults and follow the media to believe that beauty is the most important. They will even bully the ugly people they think, and seriously involve campus violence. There are many reasons for school violence, some of which may be due to appearance. Most studies in the field are from educational researchers and sociologists and aim at explaining the causes of violent behavior. The probability of being bullied likely depends on physical appearance. Shorter children and children with less attractive looks might be rather chosen as victims by bullies than other kids. The age of 11 to 25 is the age when values ​​are gradually formed, and they need the correct guidance of the society and the media. However, the media does not promote some correct values sometimes. For example, TC Candler has created a 100 MOST HANDSOME FACES LIST since 2013. The evaluation criteria of the list, the introduction of the official website is that Aesthetic perfection is only one of the criteria. Grace, elegance, originality, daring, passion, class, poise, joy, promise, hope…they are all embodied in a beautiful face. There are also some media that use ancient mathematical ratios when evaluating faces and score according to the golden ratio. In summary, the key to high scores has nothing to do with character or morality. As long as the face looks good, the people can get on the list. Among the stars on the list, there are many who have moral corruption. But they still can get the honour. 
 The project will show the target audience outlook is not everything through the brand and do not judge others just from their look and be kindness is more important than having a good look face. For outcome there are not only online survey psychology method and case studies but also online survey and book research. Age range was selected using secondary data survey. The data of school violence was once summarized by the causes of school violence data source network. 
The colours of the illustrations are borrowed from the Morandi chromatogram. The direct psychological effect of Morandi comes from the direct effect of physiological and light stimulation of Morandi on human physiology. Find books and Internet resources to learn about the Morandi Colour spectrum to render the atmosphere of an illustration. 
Conclusion: The core concept and brand culture will be added to the author's project through the research on big brands. The brand focus on anti-lookism. The product is materially concerned about the mental health of the target audience. The project will be shown as a website which can introduce the brand. The website will also sell some beauty products which can attract the target audience. And every page on the website will show the anti-lookism. This not only allows the target group to shop, but also allows them to focus on the theme of the project—lookism. The content of the website is “brand culture” and “product”. The theme of the product also around the lookism and target audience such as the product packaging. In the website layout design also investigated many international brands of the website. The following outcome content also surveys the works of many other artists, studying their styles, the feelings they bring to the audience, and the painting techniques of lines. 

	Outcome
[image: 图形用户界面, 网站

描述已自动生成] (Website main page design)
Main page: The illustration on the home page is to show the core theme of the project, comparing the two worlds of plastic surgery and being herself.
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中度可信度描述已自动生成]
The content of the website will show three parts. (First) One is disappointment named “Victim”, many people have plastic surgery because of Low self-esteem and the ridicule of others. This part website page style will learn from Edvard Munch. Munch is an expressionist painter. With life, death, love, terror and loneliness as themes, Edvard Munch uses contrasting lines, color blocks and simplicity to summarize exaggerated shapes to express his own feelings and emotions. His painting style was the prelude to the formation of expressionism in Germany and central Europe. His paintings are strongly subjective and pessimistic. His working is repressive. Those who want to change their appearance through a few operations give up their own characteristics to curry favor with the public aesthetic. However, few people succeed in becoming beautiful. This part of the work will show the confused "victim" image through the packaging design. Not only to warn the target audience not to blindly do plastic surgery or change their body shape in an extreme way, but also to make a series of research on product (Girls spend a lot of money on cosmetics) selection in order to attract the target audience to watch the website.  

  [image: 地铁车厢里的人

低可信度描述已自动生成]
In this work, the first part: the man in the corner was looking out of the window, the view twisted and blurred by the glass. The colours are half hope and half disappointment. The colour of hope is mixed with fear (although after a plastic surgery, with a perfect face, there will still be negative comments). Everything is unknown. The woman stood in the middle with a sad expression facing the audience was holding up the mirror. She looks serious and slightly disappointed. The girl standing in front of the operating room, waiting for the next operation, with her back to the audience, her expression invisible. 
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描述已自动生成]
The second is Giving target audience confidence and the acceptance of different appearance. The pages of the website design named “Freedom”. This part website style will one touch drawing. The main page uses a line drawing of a naked woman, symbolizing the pursuit of freedom, body and spirit are no longer bound. The rest products packaging design image is ugly. There are many kinds of people in this world, and there should be many kinds of people's images. No one judges the standard of beauty is right. Don't be unconfident to go against yourself and cater to the public and change yourself. 
Some people think lookism is not a big deal and words do no harm, ignoring the mental, psychological pain. “‘Is it really possible for a person to be completely indifferent to others? ”I said. “To survive, you depend on others for everything. It is an absurd attempt to live for oneself alone, by oneself alone.’”(《The moons and Sixpence》) As a girl, there are always more voices of discrimination. Team GB synchronised swimmers Kate Shortman, 19, and Isabelle Thorpe, 20, from Bristol, look physically strong because of training. But too many negative voices attack their body shapes. Izzy said: “If I was posting pictures on social media I would try and crop them out of pictures or try and make them look less prominent to avoid getting negative comments.” They reveal how they overcame consistent comments about having 'big shoulders, small boobs and small bums' during their 10 years of training to reach their Olympic goal. Verbal attacks do not distinguish lethality. This phenomenon should be stopped. 
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中度可信度描述已自动生成] 
The Third part of the website design named “Part”. Embrace an imperfect body. In this part of the package design, the facial features and the body are enlarged, and the design is designed to make the target audience appreciate the beauty of the imperfect parts. Accept the imperfections of others as well as your own and praise them more than you judge them. 
Products: The products of the brand focus on Beauty makeup products. The target customers of the brand are mainly those who pay too much attention to appearance. The first step in promoting the brand is to use the product to attract customers. The target audience across who were discriminated or who discriminated others. Both groups are psychologically more focused on appearance. Therefore, cosmetics will be the main product selection, supplemented by clothing as sales products to attract target groups to visit the website. And the point of the website is not so much to sell products as to get people to pay attention to Lookism. The design style of the web page and the packaging of the product will add the body element, with a distinctive illustration design to attract more detailed viewing. Brand culture will be repeatedly added in the product introduction page. (Position Design) Many people have low self-esteem about their appearance because of what others word. The purpose of this part of the design is to let the target audience build confidence through graphic design. Let target audience do not think they are wrong because of the words which make fun of others appearance.  
Animation content and position: The animation will be placed in the shopping mall because of the large flow of people in the business circle and the wide range of occupations involved. The route of the business district is complex and there are many intersections. No matter when going to the mall, commuting or crossing the street, you will see the animation if you stop a little. In terms of animation content, the style tends to be more of a puzzle. It will also transfer on the Internet such as YouTube. 
The exaggerated shape of the facial features or even the whole body is a jigsaw puzzle to attract people to watch and Exaggerated performance the pursuit of appearance is a low-level performance should pay more attention to the heart. 
As a by-product, there will also be posters designed to be placed at stations (buses, subways, airports, etc.) Poster design purpose: to publicize the website and brand culture. The location is near public transportation with large crowds, and the content will be taken of ordinary looking but confident people. 

	Discussion trend  
The development trend and function of poster in graphic design: It's visually stunning. Which one would the target audience like more than a bunch of text? As information evolves, it's not the information that counts, it's the attention. There is only one resource that is scarce relative to excess information, and that is people's attention. Both the text and the poster convey a message, and as the message evolves, what counts is not the message, but the attention. There is only one resource that is scarce relative to excess information, and that is people's attention. 
The recognized beginning of graphic design is the arts and crafts movement. Morris's red House is a unified style of design, reflecting the design of the system. Now the purpose of graphic design is first to optimize visual expression, to find the most suitable form of expression, to spread the idea. And then, with the advent of the Internet dynamic is definitely the trend such as animation. 

	Conclusion
Lookism is a social phenomenon of contemporary capitalist societies where great importance is placed on appearance. As social and cultural interests grow, appearance is considered more important than any other standards in judging people. Graphic design is not only a frequent contact of the target audience but also a good way to convey information. In addition, in terms of anti-lookism, the current market is very lacking. Outcome content is website design, Animation, Poster, Illustrations, Product packaging design, Product selection and styling design. In the project, it is very important for the target audience to gradually reject lookism and respect differences in appearance. Moreover, it will spread to more people through outcome, change the social phenomenon of appearance anxiety, and convey the idea of appearance equality.  
Discrimination is a problem that is easy to ignore. And this problem people cannot use law to avoid. The mental damage to the people who are discriminated is immeasurable. 
The author hopes that after the target audience browse the animation or poster, most of them will know the brand website and know about the brand culture. Have a new understanding of appearance discrimination, change the current social phenomenon.  
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